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The New Post-Covid19 World

The New Silk Road: a new dialogue between East and West in the context of global economic recovery

(From page 5)

Obviously, given the current level of
global linkages, movement and gener-
al interdependence, the response can
no longer be limited to narrowly spe-
cialized sanitary-epidemiological co-
ordination - instead, it should be mul-
tilevel, involving political, economic,
legal and information aspects.

The current crisis has shown that
the mandate and mechanisms of the
World Health Organization (WHO)
are insufficient for the necessary co-
ordination. Is it possible, given the
changed reality and the imminent
global economic crisis, to establish
new rules of interaction and coordi-
nation among countries?

The Health Silk Road.
Missed opportunities?

New approaches?

The nature and speed with which the
coronavirus is spreading around the
planet, the difficulties that interna-
tional organizations have encoun-
tered in obtaining information and
accessing affected areas, have uncov-
ered a lack of institutionalized infor-
mation exchange systems, even in sen-
sitive areas such as sanitary and epi-
demiology.

In a situation where there is no
vaccine (according to various fore-
casts, a confirmed and tested drug
may appear within 10-12 months at
earliest), the threat of new waves of
the epidemic remains imminent. For
example, Japan and Singapore have
already been affected by the second
wave of infections. Almost all coun-
tries affected by the coronovirus are
preparing the population for the pros-
pectofalong-term ‘cohabitation’ with
the virus and the development of new
socio-cultural and behavioral norms.

Once the domestic situation has
been more or less stabilized and na-
tional health care systems, economies
and society asa whole have developed
models of existence under the long-
term threat of a pandemic, the time
will come to review the relationships
between countries, including their
interaction during the post Covid-
19 crisis. Already today, internation-
al experts are asking questions: what
will happen to the international divi-
sion of labour? What should the sup-

ply chain expect? What changes will
international trade undergo? How will
the regime for international financial
transactions change? Does the world
expect ‘deglobalization’?

Certainly, one of the most pressing
needsin light ofa permanent potential
threat of the virus will be the establish-
ment of a multilateral system of coor-
dination between countries on health
issues. Only a constant exchange of re-
liable sanitary-epidemiological infor-
mation and coordination of measures
will allow for relatively stable interna-
tional relations and functional socio-
economic ‘transactions’

China’s leaders have intented to
take a step in this direction after the
country had overcome its critical peri-
od of the epidemic. This was followed
by flows of medical equipment and
other protective supplies to the rest of
the world including countries in Eu-
rope, North America, Latin America
and Africa. Delegations of Chinese
doctors were dispatched to places with
adifficult epidemiological situation to
share their experiences.

The Chinese leadership an-
nounced that the package of mea-
sures is at the heart of the Health Silk
Road Programme, which in turnisan
important part of China’s global ‘Belt
and Road Initiative; or as it is called
the ‘New Silk Road.

The theme of multilateral cooper-
ation in the field of healthcare under
the ‘Belt and Way Initiative’ was first
mentioned in 2015 in the three-year
plan ‘Exchange and Cooperation on
Health, 2015-2017

The main idea of the project was
the modernization of the global health
system. It included strategic medium
and long-term goals of crucial impor-
tance in current times, such as the cre-
ation of a communication platform
in the field of health, development
of health forums at the intergovern-
mental level as well as the develop-
ment of multilateral mechanisms for
the prevention and control of infec-
tion diseases.

The global health communications
platform is the most relevant task in
current times. Given the rapid spread
of infections and the unpredictability
of the epidemiological situation, ac-
cess to and exchange of reliable infor-
mation related to the outbreak is crit-
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ical. The lack of uniform standards,
norms of conduct and exchange of in-
formation under the threat of a pan-
demic, as demonstrated by the exam-
ple of the non-admission of represen-
tatives of the World Health Organiza-
tion to affect area of Wuhan, China,
can have tragic consequences for all
countries.

For what reason did most Western
countries refuse to join the Chinese
Health Silk Road Initiative five years
ago? In the opinion of many experts,
theinitiative lacked a well-defined con-
ceptand international standards neces-
sary in order to gain international legit-
imacy and engage other countries, es-
pecially Western ones. The document
was too densely filled with appeals for
the strategic strengthening China’s
global weight and influence.

Is it possible and under what con-
ditions to revive the Chinese initiative
of the global system of cooperation in
health care?

If it were possible to overcome
the ‘China-centricity’ of this initia-
tive, which has traditionally been re-
jected by Western countries, and de-
velop clear rules based on internation-
al standards, the model of multilater-
al cooperation based on the historical
ties of the Silk Road could become a
symbol of balanced participation and
dialogue between the ‘generalized
West’ and the ‘generalized East’

Such a model may also be in de-
mand in a post-pandemic period,

when focusing on how to overcome
the economic crisis, restore econom-
ic growth, create jobs and restore bro-
ken economic ties. According to the
forecasts of the International Mone-
tary Fund, the world’s GDP will de-
cline by 3 percent in 2020, which is far
worse than the backlash of the 2008 fi-
nancial crisis (-0.1). According to the
IMF chief economist, Gita Gopinath,
should the pandemic continue and the
decline of the world economy exceed
8 percent in 2021, the International
Labour Organization predicts that 25
million people could lose their jobs.

The forthcoming crisis is predicted
to be much harsher than the 2008 fi-
nancial crisis. It is worth mentioning
that it was through the coordinated
actions of governments of developed
and developing states that the world
economy managed to recover in a fair-
ly short period of time. China’s contri-
bution to the overall basket of country
stimulus measures proved to be very
impressive, totalling up to $563 bil-
lion in financial injections.

This time it is still unclear wheth-
er the measures taken in the sphere
of monetary and fiscal policy will be
coordinated.

The New Silk Road and
international norms.

The role of the OSCE PA

As epidemiological conditions im-
prove in most countries, the num-
ber of people infected decreases and

governments relax quarantine-relat-
ed measures, the concerns about the

socio-economic crisis triggered by the

pandemic and the fight against it have

become more visible.

While major governments are fo-
cusing on domestic health security
and citizens” socio-economic priori-
ties, global coordination and joint cri-
sis management have been extensively
discussed in virtual format by inter-
national organizations (IOs).

For example, the United Nations
has presented a ‘Road Map for the
immediate socio-economic response
to Covid-19. The UN has identified
three ‘cornerstones of the response’
The first is the Solidarity Response
Fund (a WHO initiative established
in March to finance the fight against
the coronavirus). The second is the
UN plan for a global humanitarian re-
sponse to the pandemic. The third is
the implementation of the UN socio-
economic recovery plan.

The important role of parliamen-
tarians in building a system of social
trust during the Covid-19 crisis was
discussed at the online meeting of the
Bureau of the OSCE Parliamentary
Assembly (OSCE PA). The meeting
emphasized thatin the difficult period
of restricted movement, every effort
should be made to continue the work
of the OSCE PA as an important mul-
tilateral platform, including coordina-
tion between the legislative and exec-
utive branches of government.

The experience of the past years
has shown that the OSCE PA is not
only a representative multilateral
forum uniting parliamentary delega-
tions from 57 countries on the axis
from Vancouver to Vladivostok, but
provides effective tools to contribute
to solving specific political and socio-
economic problems. Among the im-
portant functions are to organize the
monitoring and observation of elec-
tions, to participate in resolving local
conflicts, to mitigate migration cri-
ses, to prevent terrorist threats, and
to fight corruption and cyberthreats.

It should be noted that not so long
ago an interesting interdisciplinary
body was formed within the OSCE PA.
On theinitiative of 17 delegations of the
OSCE PA member states in Minsk, a Silk
Road Support Group (SRG) was estab-
lished under the OSCE PA in July 2017.
Today, the Group includes 25 delega-
tions representing Western and Eastern
Europe, South-West and Central Asia.

Both the Group’s leaders and del-
egations members have consistently
emphasized that the Group is not a

‘promoter’ of China’s Belt and Road

Initiative, but aims to create a repre-
sentative, legitimate communication
platform for the exchange of informa-
tion and experience among the delega-
tions of countries interested in devel-
oping multilevel cooperation between
West and East based on the symbolic
model of the historical Silk Road. It
should also be noted that China, not

being a member of the OSCE PA, is
thus not a member of the SRG.

Within the framework of the
Group’s activities and upon initiative
of the delegations of the OSCE PA
member states, conferences were or-
ganized in Baku, Vienna, Minsk and
Andermatt (Switzerland). At each of
these conferences, the host country
tried not only to demonstrate its own
investment potential and economic
advantages, but also to identify its na-
tional ‘New Silk Road, with which it
couldlater be integrated into the glob-
al Eurasian initiative.

It is noteworthy that all of the past
conferences were attended by repre-
sentatives of the executive branch at
thelevel of ministers of foreign affairs
and economy, as well as by heads of
big national companies. This shows
that most countries, including West-
ern Europe, are not opposed to the
New Silk Road and are interested in
creating global channels of interaction
between Europe and Asia so long as
those are founded on terms of equal-
ity and non-discrimination.

The role of a so-called ‘guarantor’
could be assumed by the SRG OSCE
PA, focusing on the creation of mech-
anisms for multilateral coordination,
monitoring, and regular exchange of
information on the organization of in-
terdisciplinary events involving repre-
sentatives of the executive and legis-
lative branches of government, busi-
nesses, and the expert community.

The OSCE PA, as an organization
with experience in monitoring pro-
cesses, broad multiparty representa-
tion, the ability to influence interna-
tional public opinion as well as the de-
cision-making of executive authorities
through parliamentary mechanisms,
is best suited for this role.

The predicted severe and long-last-
ing crisis of the world economy will re-
quire new non-standard intercountry
instruments and channels of interac-
tion between different regions of the
world. The renewed ‘New Silk Road’
may become one of the models of mul-
tilateral cooperation, offering a new
agenda of economic and socio-cul-
tural relations between the so-called
developed and developing countries.

With the Participation
of Alexandra Furio,
University of St. Gallen
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Plastic packaging still confronting sustainability challenges

The coronavirus has only helped to underscore the impor-
tance of plastic packaging when it comes to keeping food
contamination-free and to preserving its freshness and
usability for longer. This is particularly vital now, given how
millions of people worldwide are sheltering in place, and
doing their best to make their provisions stretch.

But the COVID-19 pandemic has
also accelerated another trend
that has a major impact on prod-
uct packaging - e-commerce. On-
line shopping already was show-
ing strong growth, but the current
stay-at-home phenomenon has
only increased demand. An even
broader awakening to the conve-
nience of delivery to your door-
step may forever reshape parts of
the retail sector.

In North America, it reported,
the number of online orders for
web-only online retailers soared
52% year-over-year in the Unit-
ed States and Canada for the pe-
riod of March 22 through April
4, according to an online tracker
from marketing platform Emar-
sys and analytics platform Good-
Data. Revenue for web-only retail-
ersinthe U.S. and Canadawas up
30% year-over-year for the period.

In the Asia-Pacific (APAC)
region during the same two-week

period, year-over-year transac-
tions for web-only retailers grew
by 23%, according to Emarsys/
GoodData. During the same pe-
riod, year-over-year revenue was
up 19% in the region.

E-commerce growing
sharply

Virus or not, retail e-commerce
isrising sharply. New York-based
consumer research firm Statis-
ta Inc. said that U.S. online retail
sales of physical goods amount-
ed to $365.2 billion in 2019, and
projects that will rise to nearly
$600 billion in 2024.

Consider also that China’s an-
nual, 24-hour online shopping
spree known as Single’s Day -
last held on Nov. 11, 2019 - gen-
erated record sales estimated at
some $38 billion.

The darker side of such a
sales boom relates to the im-
pact on the environment of so

much product packaging. Chi-
na’s State Post Bureau reported
that e-commerce giants deliv-
ered 1.88 billion packages from
Nov. 11 to Nov. 16 last year, an
annual increase of almost 26%.
Greenpeace estimated that
the waste generated exceeded
250,000 tonnes.

The volume of packaging ma-
terial used by China's e-com-
merce and express delivery sec-
tors hit 9.4 million tonnes last
year, and is on course to more
than quadruple to 41.3 million
tonnes by 2025 if they keep up
the rate of increase, according to
Greenpeace and other non-gov-
ernment bodies.

Sustainability still
important

So, booming e-commerce of-
fers sales growth for key sectors
as well as greater convenience
(and safety) now for many, but
it clearly comes at a cost. While
public health trumps sustainabil-
ity concerns at the moment, it’s
clear that the packaging sector
cannot afford to take its collec-
tive eye off the ball when it comes
to being eco-conscious.

AsDowInc. CEO Jim Fitterling
mentioned in ANTEC 2020 vir-
tual conference on March 31: The
COVID-19 crisis is going to end,
‘but the air we breathe, our water
and the land we live on is here for-
ever. And we can'tafford tolose the
momentum that we've started to
gain already to safeguard the en-
vironment and help us move to a
more circular economy’

Leaders in the European
Union also are concerned that
the current virus-driven eco-
nomic slump will cause the focus
on sustainability to wane, writ-
ing in a joint statement in mid-
April, ‘We should withstand the
temptations of short-term solu-
tions in response to the present
crisis that risk locking the EU in
afossil fuel economy for decades
to come’

These conditions offer both
extreme challenges and enor-
mous opportunities for brand
owners, consumer packaged
goods (CPG) companies, and
for those designing and manu-
facturing the packaging.

Multiple approaches
being pursued

Such firms are exploring and ad-
vancing multiple strategies to ad-
dress these issues, including in-
creased plastics recycling, more
reusable packaging, greater use
of biomaterials, reduced mate-
rial use, and design for circular-
ity. Package designers also need
to take into account the differ-
ent priorities for on-shelf vs. e-
commerce products. Eye-catch-
ing package design isless vital for
products sold online than in the
store, but ensuring the shipped
productarrives at its destination
undamaged is vital.

Advances in these areas take
diverse forms, but consider the
efforts being by CPGs to rede-
sign the e-commerce-friendly
and highly popular —- butlargely
unrecyclable -- flexible pouches
to make them more eco-friend-
ly. This mostly involves finding
a way to convert those pouches’
multilayer, multimaterial con-
structions, which till now have
been needed to protect the con-
tents from such unwelcome fac-
tors such as moisture, oxygen,
and ultraviolet light, into recy-
clable, mono-material structures.

For example: mono-
material pouches

Several advances are happen-
ing in this area. Austria’s Mondi
Group, for just one example,
worked with several partners
for four years to develop an all-
polyethyelene, stand-up pouch
for Germany’s Werner & Mertz
GmbH to use with its Frosch-
brand detergent. This patented
pouch features detachable dec-
orative panels on both sides, to
help enable easier recycling.

Another new technology,
called AeroFlexx and developed
by Procter & Gamble Co., en-
ables liquid packaging in a flexi-
ble yet rigid package. Made with
coextruded flexible film, the
product leverages compressed
air to inflate specific portions of
the pouch, specifically along the
edges, to bring a degree of rigid-
ity not otherwise possible in a
flexible package.

An AeroFlexx package uses
half the plastic needed to blow
mold a traditional bottle and can
be delivered as roll stock to a fill-
ing facility, meaning it is easier
to ship throughout the supply
chain. In addition to significant-
ly reducing plastic at the source,
the Chicago-based company’s vi-
sion is to be 100% recycle ready
by 2025. While enabling seam-
less, edge-to-edge artwork, Aero-
Flexx also features a no-leak, self-
sealing valve that offers easy, one-
handed operation by the con-
sumer.

Loop platform touts
reusability

New Jersey recycler TerraCycle
Inc., meanwhile, is taking a com-
pletely different approach with
its Loop circular shopping plat-
form. Loop has gained support
from many of the world’s best-
known brands, ranging from
Unilever, PepsiCo, and Nestlé
to Danone, Procter & Gamble,
and UPS.

The Loop system uses UPS
to ship a variety of food, house-
hold cleaning, and personal-care
products in a reusable and col-
lapsible, padded container called
the Loop tote. The products are
dispensed from reusable contain-
ers, which are returned in the
same reusable tote when empty.
Some have dubbed it ‘the milk-

man model; in a nod to the old
days when milk was delivered
to your doorstep in glass bot-
tles, which were later collected,
cleaned, and reused.

‘Loop, maintains TerraCycle

founder and CEO Tom Szaky,
‘is an engine for CPGs to shift
from disposable products that
consumers own to durable ones
they borrow? The brand owners,
meanwhile, actually own the
package, which is meant to be re-
used at least 100 times. The im-
pacton packagingis obvious - in-
stead of trying to make the cheap-
est possible disposable package
or container, the brands are in-
cented instead to design hand-
some, reusable containers out of
durable materials.

Numerous companies are also
investing in initiatives and tech-
nologies to advance both me-
chanical and chemical recycling,
and to develop biocompatible
and compostable materials.

CHINAPLAS is further postponed
to April 13-16, 2021 to be held in
the Shenzhen World Exhibition &
Convention Center, PR China.
Focusing on ‘Smart Manufactur-
ing’ , ‘Innovative Materials’, and
‘Green & Circular Solutions’, the
organizer is expect to present
400,000 square meters of exhibi-
tion space.

CHINAPLAS 2021 is organized
by Adsale Exhibition Services Ltd.,
Beijing Yazhan Exhibition Servic-
es Ltd., and Adsale Exhibition Ser-
vices (Shanghai) Ltd. and co-
organized by China National Light
Industry Council - China Plastics
Processing Industry Association,
China Plastics Machinery Indus-
try Association, Guangdong Plas-
tics Industry Association, Messe
Diisseldorf China Ltd., the Plastic
Trade Association of Shanghai.
The event is also supported by
various plastics and rubber asso-
ciations in China and abroad.

First introduced in 1983, CHI-
NAPLAS has been approved by
UFI (The Global Association of the
Exhibition Industry) since 2006.
CHINAPLAS is exclusively spon-
sored by the Europe's Association
for Plastics and Rubber Machinery
Manufacturers (EUROMAP) in
China for the 31st time. CHINAP-
LAS is currently Asia's leading
plastics and rubber trade fair.

ILLA Goes
Digital

The world’s first digital

aerospace show

As the world’s longest-running aerospace show ILA has
always stood for innovation and leadership in this high-tech
industry. In these times in which due to the coronavirus
pandemicall large events have been banned, ILA is charting
a new course. Starting on 13 May, as the world’s first
digital aerospace show, ILA will provide fascinating and
forward-looking online content that reflects the dynamic
developments and innovative drive of the industry.

Thus, the fascinating world of
aerospace can also be experienced
from afar. Every Wednesday from
13 May until the end of July thelat-
est digital content will be available
on the ILA Goes Digital website.
The wide-ranging programme
targets the key ILA topics of in-
novation, sustainability and dig-
italisation, the driving forces of
future technologies in aerospace.
Discussions will look at how to
navigate the path towards carbon-
neutral aviation, smart factories
and cybersecurity, for example.
Whether for decision-makers

from politics, business, science,
research, companies, or indus-
try newcomers and fans of avia-
tion, ILA has always been a plat-
form for exchanging ideas and
networking in order to keep in

I m&erlin Alr Show

The focal point of aerospace

touch with the technological fu-
ture of the industry.

This is an important function
itwillalso fulfil in digital form. At
ILA Goes Digital the focus will be
just as much on interviews with
industry experts, webinars and
presentations of innovative tech-
nology as it will be on matchmak-
ing. Attendees can join the discus-
sion and make contact under the
hashtags #IlaGoesDigital, #Aero-
Spacelnsights and #WeAreAvia-
tion.

Particularly in these difficult
times, being able to exchange in-
formation on specialist subjects
and on a personal level is more
important than ever, in order to
drive forward innovation and
help shape the future of the aero-
space industry.



