
16 декабря – 22 декабря 2019 года, «ПРОМЫШЛЕННЫЙ ЕЖЕНЕДЕЛЬНИК» № 45 (768)  7

INDUSTRIAL WEEKLY INTERNATIONAL

Asia poised to prosper
CHINAPLAS 2020 focuses on tapping into potential in Asian markets

As the global economy faces mounting downward pressure 
and factors of uncertainties, the global plastics and rubber 
industries are at crossroads. The challenges are steering 
investments to become more conservative as companies 
adjust their strategies. However, growth outlook remains 
strong for Asian markets that are not new to economic 
ups and downs, especially the emerging economies in the 
region. CHINAPLAS 2020 takes a ‘local + regional + global’ 
approach and provides a platform of highly cost-effective 
and technologically advanced solutions that fit the needs 
of new markets for both upstream and downstream players.

Asia leads the world in 
economic vitality 
Asia has become the largest clus-
ter of emerging economies in the 
21st century. This region boasts 
more than half of the world's pop-
ulation, expanding middle class, 
increasing consumption, and 
continuous industrial transfor-
mation. Asia's fast rise remains 
attractive despite economic slow-
down. Asia currently represents 
more than a third of the global 
economy, and its self-reliance 
continues to strengthen – trade 
within Asia far exceeds the total 
of Asia's trade with other regions 
such as North America and Eu-
rozone.

Attracted by the region's mo-
mentum, foreign investment 
continues to grow in Asia. Ac-
cording to the ‘Progress of Asian 
Economic Integration Annual 
Report 2019’ by the BoAo Forum 
for Asia, investments are retreat-
ing from developed economies, 
especially the capital market in 
the U.S., and instead going into 
emerging Asian markets. Chi-
na's Ministry of Commerce an-
nounced in November 2019 that 
China is gaining more foreign in-
vestment, not less, despite the 

sluggish global investment scene. 
During the first three quarters of 
2019, China established more 
than 30,000 new foreign-invest-
ed enterprises and utilized 683.2 
billion yuan of foreign invest-
ment – up 6.5% year over year.

Strong growth in 
emerging Asian 
markets
Emerging economies in Asia are 
continuously introducing new 
policies to help companies trans-
form and to attract foreign cap-
ital. Combining that with their 
domestic market potential, the 
manufacturing sector is grow-
ing in leaps and bounds. Every 
year, about 60% of CHINAPLAS 
overseas visitors come from Asia. 
And the number of visitors from 
Southeast Asia has been growing 
in recent years.

Vietnam is becoming a rising 
star in the region. According to 
the nation's General Statistics 
Office, its GDP grew by 6.98% 
YOY in the first nine months of 
2019, the highest rate in the past 
9 years. Furthermore, the plas-
tics industry there has averaged 
annual growth rate of 15-20% in 
the last decade.

Among Vietnam's advantag-
es is its demographic dividend 
that features a large pool of low-
cost labor, combined with com-
petitive costs of land, energy, and 
taxes. In addition, its ports and 
stable currency have supported 
the growth of its export-orient-
ed manufacturing sector. Many 
multinational conglomerates 
have established footprint in 
Vietnam, including Nike, Adi-
das, Olympus, Microsoft, Nokia, 
Canon, LG, Foxconn, Sony, 
Samsung and more. Chinese 
plastics machinery manufactur-
ers, such as Haitian, BORCH, 
Yizumi and JWELL, have also 
set up production bases, ware-
houses, subsidiaries, and after-
sales service offices there.

Just like Vietnam, other Asian 
countries such as Thailand, Ma-
laysia, Indonesia and India are 
also delivering solid growth, each 
with strong focuses.

Dubbed as the Detroit of Asia, 
Thailand has become an auto-
motive capital with 2019 pro-
duction expected to reach 2.15 
million vehicles. Thailand is also 
known as the World Kitchen, and 
its packaging industry is expected 
to grow at a CAGR of 4.2% be-
tween 2017 and 2020.

Malaysia is also benefiting 
from rapid growth of the pack-
aging industry, with more than 
1,500 plastics processors in the 
nation. Malaysia projects its food 
and beverage industry to reach 
$268 million in revenue in 2019, 
sustaining an 18% compound an-
nual growth rate; in the mean-
while, the pharmaceutical indus-
try is also giving a boost to the 
packaging market.

In Indonesia, the food and 
beverage market grows 3.7% an-
nually and supports the expan-
sion of the plastics industry. Au-
tomotive investment has been ac-
tive in Indonesia as well. Hyun-
dai is investing in an electric car 
plant with annual production ca-
pacity of 250,000 vehicles. An in-
vestment consortium from South 
Korea, Japan and China is build-
ing a $4 billion EV battery plant.

In addition, Thailand, Ma-
laysia and Indonesia – the ‘Big 
Three’ – have released their re-
spective roadmaps for electric ve-
hicles.

India, home to a popula-
tion of 1.3 billion, boasts demo-
graphic dividend, a massive and 
fast expanding domestic market, 
and rapidly growing construc-
tion, automotive and chemical 
industries.

China rises as a 
popular regional 
headquarter location
The global appeal of China's 
enormous market is self-evident. 
The nation continues to see ad-
vancement of urbanization, re-
lease of purchasing power of non – 
tier – 1 cities, a thriving digital 
economy, leading 5G and block-
chain technology, and connected 
mobility. The sheer size of its do-
mestic market volume, booming 
exports, and strong investment 
are driving China's economy on 
a high-quality growth path.

In spite of the global econom-
ic slowdown, foreign-invested 
enterprises in China remain op-
timistic about the Chinese mar-
ket and continue to invest at 

these critical times. China is the 
world's largest producer and con-
sumer of chemicals. There is no 
slowdown in the investment of 
foreign plastics machinery and 
materials suppliers, who are in-
creasingly setting up regional 
headquarters, production bases, 
and/or R&D centers in China. 
German chemical giant BASF 
is investing a total of $10 billion 
in an integrated production base 
in Guangdong. It is also building 
a brand new innovation park in 
Shanghai and a comprehensive 
surface treatment site in Zheji-
ang. ExxonMobil, Lanxess, Sol-

vay, Dow Chemical, Shell, Saudi, 
Saudi Aramco and many more 
well-known multinational com-
panies are also expanding their 
investment in China with major 
petrochemical projects via joint 
venture or sole proprietorship.

Grounded in Asian 
markets
To seize the opportunity with ris-
ing Asian economies, the plas-
tics and rubber industries must 
not miss the upcoming CHINA-
PLAS 2020. As the leading global 
trade show in the industry, CHI-
NAPLAS was launched in 1983 
and has witnesses the sectors' de-
velopment along with China's 
economic transformation. CHI-
NAPLAS will present 3,900+ ex-
hibitors (more than 2,500 exhib-
itors from China), 11 country/
region pavilions including Ger-
many, Italy, U.S., and Japan, as 
well as 19 theme zones, center-
ing around innovative solutions 
in plastics and rubber machinery, 
materials and processes.

Visitors will be able to take a 
peek at the most cutting-edge 
technologies in the world, but 
also find highly cost-effective 
solution packages. China's plas-
tics and rubber machinery and 
material have made great prog-
ress and gained market popular-
ity with technologies compara-
ble to international standards, 
excellent durability and stabil-
ity, quality of service and cost-
effectiveness. In Asia, especially 
Southeast Asia, machinery and 
materials from China well fit the 
needs of the industry at the cur-
rent stage.

Song Yew Eng from Malay-
sia's Chuan Weng Plastic SDN 
BHD said, ‘In the past, we relied 
on labor supply from Indonesia 
and Vietnam to offset our short-
age, but workers from Vietnam 
are on the decline. I found the 
right machinery at CHINAPLAS 
to make up for our labor short-
age. There are lots of options for 
semi-automatic machines that 
meet production needs and are 
cost-effective at the same time. 
As of now, our production has 
not reached the stage of full au-
tomation, and high-end machin-
ery does not suit our current par-
ticular needs.’

Due to the relatively weak 
industrial infrastructure in Viet-
nam, the plastics industry there 
faces shortages of raw materi-
als and processing equipment – 
companies there are in dire need 
of advanced production equip-
ment and materials. Tran Ngoc 
Linh, Director of Manutronics 
in Vietnam, stated during his last 
CHINAPLAS visit, ‘I'm from 
Vietnam. I come to CHINAP-
LAS mainly to find new business 
and new partners. Since we are 
now focusing on one-stop solu-
tions, we are looking for materials 
for electronic components. The 
show is massive. I've spent two 
days on the show floor, but still 
haven't been able to visit all of the 
suppliers that I'm interested in.’

CHINAPLAS has deep roots 
in China but has tasked itself with 
serving the Asian markets to the 
fullest. Regardless of their region 
and business scale, visitors will 
for sure gain a lot – find suitable 
products and solutions to tack-
le business growth challenges, 
reduce production costs, reach 
breakthroughs in new product 
development, and accomplish 
environmentally friendly and 
sustainable growth.

CHINAPLAS is scheduled 
to return to the National Exhibi-
tion and Convention Center, in 
Hongqiao, Shanghai, PR China 
on April 21-24, 2020. This icon-
ic industry event is expected to 
present 340,000 square meters of 
exhibition space, bring togeth-
er 3,900+ global exhibitors and 
180,000+ visitors, to join hands to 
overcome the challenges, and to-
gether create a prosperous future.

High honour for 
Dietmar Harting 
Dr.-Ing. e. h. Dietmar Harting has been honoured with the 
Karmarsch Medal of the Leibniz University Society Hanover 
e.V. for his outstanding commitment as a shaper and sup-
porter of technology, science and industry. The speech of 
congratulations was given by former German President 
Christian Wulff.

Dietmar Harting, longstand-
ing CEO and personally lia-
ble partner of the HARTING 
Technology Group, was active-
ly engaged as president of na-
tional and international asso-
ciations and bodies for norm 
setting, standardisation and 
innovation, thereby contrib-
uting significantly to the pos-
itive development of the Ger-
man electronics and electrical 
engineering industry. Harting’s 
commitment was emphasised at 
the official ceremony at Herr-
enhausen Castle (Hanover) by 
the Chairman of the Board of 
the University Society, Dr. med. 
Volker Müller, and by former 
German President Christian 
Wulff. From 2003 to 2009, Di-
etmar Harting headed the Ger-
man Institute for Standardiza-
tion e.V. (DIN), and from 2008 
to 2009 he was at the helm of 
the European Committee for 
Electrotechnical Standard-
ization (CENELEC). In ad-
dition, from 1998 to 2004 he 
led the Central Association of 
the Electrical Engineering and 
Electronics Industry (ZVEI). 
Many of the normative founda-
tions that Industry 4.0 and in-
dustrial digitalization today are 
based on were created during 
this time. From 1995 to 1998, 
Harting was on the ‘Council for 

Research, Technology and In-
novation’ of German Chancel-
lor Helmut Kohl, and between 
2004 and 2008 he was a member 
of the ‘Partners for Innovation’ 
initiative of German Chancel-
lors Schröder and Merkel.
The medal was donated in 1925 
by the Hannoversche Hoch-
schulgemeinschaft (now known 
as the Leibniz University Soci-
ety Hanover e.V.). The medal is 
in memory of Karl Karmarsch, 
the first director (1831-1875) of 
the Hanover University of Ap-
plied Sciences, later the Poly-
technic School and Techni-
cal College, forerunner of to-
day’s Leibniz University. The 
medal, which bears a picture of 
Karmarsch (1803-1879) and a 
dedication on the reverse, is be-
stowed in odd-numbered years. 
The award is given to individ-
uals who have made outstand-
ing contributions to the promo-
tion of technology and business. 
Previous winners have includ-
ed e.g. former presidents of the 
Federation of German Indus-
tries (BDI), Hans-Olaf Hen-
kel and Tyll Necker, CEOs Prof. 
Ferdinand Piëch (VW), Jürgen 
Großmann (RWE), Bernhard 
Plettner (Siemens) and Wulf 
Bernotat (E.on), as well as Ma-
ria-Elisabeth Schaeffler, share-
holder of the Schaeffler AG.


